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YOU KNOW YOU'RE IN
CHURCH COMMUNICATIONS

Center for Church
COMMUNICATION
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YOU’VE EVER CONTEMPLATED BREAKING INTO YOUR
OWN CHURCH IN THE DEAD OF NIGHT SO YOU CAN
DELETE THE COMIC SANS, PAPYRUS AND CURLZ
FONTS FROM STAFF COMPUTERS.

YOU'VE EVER USED A CROSS INSTEAD OF THE LETTER
TOR X.

YOU’VE EXPLAINED DPI MORE TIMES THAN YOU'VE
EXPLAINED YOUR FAITH.

REDESIGNING THE CHURCH LOGO IS A WEEKLY
PROJECT, YET YOUR NEW DESIGN IS NEVER USED.

THE WORDS “DON’T WORRY, THIS WILL ONLY TAKE A
MINUTE,” SEND YOU INTO FITS OF RAGE.
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STAFF MEMBERS TRY TO MAKE YOUR JOB EASIER BY
ASKING YOU TO SEND THEM LAST YEAR’S FLIER AND
THEY'LL JUST ‘UPDATE IT A BIT.

YOUR SUGGESTIONS ARE ALWAYS BRUSHED ASIDE
WITH, “BUT THAT'S HOW WE'VE ALWAYS DONE IT.”

THE DESIGN THEY HAD TO HAVE TOMORROW IS
NEVER USED. AND YOU'RE NEVER SURPRISED.

STOLEN IMAGES, PIRATED SOFTWARE AND BREAKING
COPYRIGHTS 1S JUSTIFIED BECAUSE IT'S “GOD’S
WORK.”

YOU'VE EVER WONDERED WHY GOD GETS THE
CREDIT WHEN THINGS GO RIGHT, BUT YOU GET THE
BLAME WHEN THINGS GO WRONG.
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YOU'VE EVER CAUGHT YOURSELF PROOFREADING
THE POWERPOINT SLIDES DURING WORSHIP.

YOU CONSIDER YOURSELF BILINGUAL BECAUSE
YOU’RE SO ADEPT AT TRANSLATING CHRISTIANESE.

YOUR ONLY INTIMATE RELATIONSHIP INVOLVES
LATE SATURDAY NIGHTS WITH THE CHURCH
PHOTOCOPIER.

YOU CAN'T ACTUALLY ATTEND THE EVENTS AND
PROGRAMS YOU WORK TO PROMOTE BECAUSE
YOU’RE TOO BUSY PROMOTING THEM.

RESEARCH FOR SERMON SERIES BRANDING MEANS
WATCHING TV.
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YOU CAN'T INVITE YOUR FRIENDS TO CHURCH
BECAUSE YOU'VE TOLD THEM TOO MANY NOT-SO-
FLATTERING STORIES ABOUT YOUR PASTOR.

YOU AND THE SENIOR PASTOR HAVE CONFLICTING
DEFINITIONS OF THE WORD “DEADLINE.”

IT'S PERFECTLY ACCEPTABLE TO USE A VOLUNTEER’S
WORK OVER YOURS, BUT USING A VOLUNTEER’S
SERMON? THAT'S A GOOD JOKE.

PASTORS INEVITABLY BECOME YOUR ART DIRECTOR,
AND THEIR PREVIOUS EXPERIENCE WITH “ART”
INVOLVED CRAYONS.

THE HOLY SPIRIT IS A LEGITIMATE EXCUSE FOR LAST-
MINUTE CHANGES.
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Heartfelt thanks to the Church Marketing Lab—a 2,000+ member support group
for church communicators—where this concept originated and most of these ideas
were first shared. A special thanks to Terrell Sanders of ministryCOM for getting
the conversation started.

If you found yourself laughing a little too hard at this list, you could probably
use some encouragement. We hope you'll check out the many services provided
by the Center for Church Communication for communicators like you who need
encouragement, support and a good laugh:

Church Marketing Sucks — www.churchmarketingsucks.com - The blog

to frustrate, educate and motivate the church to communicate, with
uncompromising clarity, the truth of Jesus Christ.

Church Marketing Lab — www.flickr.com/groups/cfcc/ - Share your work,
offer feedback and improve church communication.

Local Lab - www.cfcclabs.org/local/ - Meet with local church communications
folks to share ideas, encouragement and horror stories.

Events Lab - www.cfcclabs.org/events/ - A calendar of church
communications- and marketing-related events.
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